








ESOMAR What were you doing in 20077

ONE | WHO TO | 560 OIL? | RETIREMENT GUIDE

INSIOE THE FAMILY FEUD M REMARRY OR SHACK UP?

ONE BILLION ;
CUSTOMERS—
CAN ANYONE
CATCH THE

CELL PHONE KING?

9th January 2007, launch of the iPhone
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=/

Vmware OS Android by Google
(Rosseta Stone) Smartphones
Cloud scale globally
Computing

GitHub, Open-source platform/
Collaborative software

Facebook out of
universities

Twitter/ Airnb/

Hadoop Change.org/ Bitcoin

Big Data

2007, the year the world was reshaped

Intel produces “non-silicon”
microchips
Moore’s Law is broken

“Software-enable
networks”
to expand cellular traffic

vy N’

Watson
“Clean power”
revolution (solar,
wind, biofuels, LEDs,
energy efficience,
electric cars)

Kindle by Amazon/
Watson by IBM
(Cognitive computer)
Al/ Machine learning

Source: “Thank you for being late” Thomas L. Friedman
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Mother Earth

3 Exponential Accelerations

0 The accelerating pace of change...
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Moore’s Law

Source: “Thank you for being late” Thomas L. Friedman



ESOMAR 5 Realms

EPYLSD oica Tump is stepping up the trade war with Workplace Changes Are
Chma, and he's convmced the US can win Accelerating: Why And What
Millennials Should Do About It
f;\ Larry Alton Unde:

Wil

Quiebre del orden: la
crisis politica sin final en
Peru

GeoPoliics Workplace

How to live an ethical life and change COMMUNITY
Hieworic (‘l L\l\ (xlu

Ethics is about making the right choices for ourselves and the society
we live in. With so many challenges facing us and the planet, what can
we be doing better?

Ethics Community

Source: “Thank you for being late” Thomas L. Friedman
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The Digital
Life
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ESOMAR The Market Research Realm

Privacy

~“=~Technoldgy
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Critics warn of multimedia 'hell’

September 14, 1995
Web posted at: 5:50 p.m. EDT

OSAKA, Japan (CNN) -- Some telecommunications experts fear the
multimedia revolution is setting the stage for the eventual breakdown
of society. The gloomy forecast was aired in a debate at a conference
of the International Institute of Communications in Osaka.

American lawyer Delbert Smith said the telecommunications
revolution is about control and power. "Hell is a loss of privacy, and
nothing brings us closer to hell than telecommunications technology,"
he said. "We will all end up consumers with no privacy i
technological world with no protections."

Debaters said that while the so-called information superhighway
improves access to information, it also could destroy jobs, isols
women, and possibly lead to anarchy.
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Privacy

The New York Times
Dec. 19t 2019



ESOMAR ESOMAR The Trust Paradigm

The Privacy Paradox

Data sharing in the age of always on

Trust is like the air
we breathe -

when it's present,
nobody really notices;
when it's absent,
everybody notices.
Warren Buffett

The Privacy Paradox
September 2018 The Trust Paradigm
September 2019




THE TRUST
PARADIGM

Rule number 1: Transparency pays




How do consumers really and how can
feel and behave about brands best
sharing personal and serve them to
location data? build trust?

ESOMAR ;(ég



What we did Online survey
10,000 respondents in 10 markets
Survey by Buzzback Research
Sample from Cint
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A A A A AA

A A A AAA

Levels of concern 3 OuT 4 A
about sharing

personal data reported some level of
digita"y are high concern about sharing A

personal information

A
A A A AAA

A A A A AA
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Levels of concern
about sharing
personal data
digitally are high

A A A
A A A

53%

are in strong agreement
with ‘| am concerned about

sharing my data digitally’

A A A
A A A

1 2N N N N N N 2
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> P PP PP PP
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A A A A A
A A A A A
Levels of concern 4 1 0 A AAA
about sharing IN A A A A
personal data do not like privacy practices 4\ A A A
digita"y are high of most data collectors A A A A

Concern lowest in Netherlands and Germany,

A A A A
A A A A A

highest in China and Brazil
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Most don’t feel
able to be
responsible for
their data

accept it is their
responsibility to be
aware of who they
share data with
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Most don’t feel
able to be
responsible for
their data

agree it’s ‘difficult to find
information about how best

to protect my privacy’
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People commonly
share their
location data

Q of consumers
Q around the world

Q share their location

data when asked

OO0 OO0 O000O0O0
DO O OO0 00000
DO O 0O0O00Q0O0O
OO0 QOO0 O00O0O0O0

ESOMAR
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But that doesn’t
mean everyone
is happy about it

00000 ¢
40% coco:

only share location or personal data e G .

when they have ‘no other option’ S A ¢

Sharing data is something they have to o e G
put up with in order use digital services e e >

OO0 0 O ¢

OO0 0 0
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6 O people had their data

used inappropriately in
on Iy 33 0/ o dre IN last two to three years
confident they = Email hacked

kI‘IOW What iS dOI‘Ie = Bank account or credit card hacked  £3 ]
with their data * Phishing

= Personal details leaked

ESOMAR
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90% -

agree that ‘it is the responsibility of

Transparency

Is key; brands
T VA E )
they are using @
location data

the data collector to clearly tell me

they are using my location data’

©O O OO0
1O I O K O K O JIK O K O 2 O 2 O

© 0000 00 00
© © 000 00 00
© 0000 00 00
© 0000 00 00
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Transparency
Is key; brands
T VA E )
they are using
location data

D 0 0 000 00 00

1O O 2K O 23K O K O 2K O 2 O A O
1O O I O ZiK O I O K O 2 O 2 O 4

Mo 213

are ‘likely’ to share data if the
data collector is clear about
why the information is needed

and how it will be used

1O I O K O K O JIK O K O 2 O 2 O

ESOMAR ;(ég




Two-thirds of consumers trust Amazon, Microsoft,
Google and Apple, social media suffers a lack of trust

a B G 0D OO @ v 0B

AMAZON MICROSOFT GOOGLE APPLE YOUTUBE WHATSAPP INSTAGRAM TWITTER FACEBOOK SNAPCHAT




N
N
N

R
R

A third agreed strongly they are more

R
R

Good data
practices can
boost sales

willing to buy or use services from companies

)
N
R

that handle personal data as they should.

In China it is 61 %, and in India, 52 %.

i

2
I
2

onyone in five disagreed globally.

R
R
R

R
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French consumers are less trusting, so are T
reluctant to share their data

*Agree strongly 8-10 on 10 point scale » Trust is also comparatively low in France,
Actual 2019 both in the laws and regulations to protect
Global 0 against misuse, but also the data collectors.

*Sharing personal information is vital and necessary in our

0, 0,
digitalized and connected world 28% 15%
*Laws and regulations ensure that no misuse of: 2704 17%
Location data happens 30% 23%
Personal data happens
*| trust the services/apps/ services | use to handle my data as they
should: 27% 16%
Location 28% 25%

personal




Global Market The global Market,
el Opinion and Social
ey Research and Data
Analytics industry Is

valued at

$808n

e: ESOMAR GMR 2019
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ESOMAR The “Digital effect” on the insights
Industry

Share of Market Research Spend by Method

Analytics

Online
methods

Other
methods

Source: ESOMAR GMR 2013-2019 editions






André Comte-Sponville
Paris, 1952




The willingness to The Ethical Behaviour
understand people




TECHNOLOGY
IS NOT NEUTRAL



“ . ..concerns that the creation and sharing of
pers al data profiles about peopleto the
scale. /e've seen, fegﬁs' dlsproportlonatea,;;:,

usivegand unfair,particularly when people

_ _.éware it is a@pening”.

Information Commissioner’s Office
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Translat

the new most needed role

DETECTA LIDIOMA ANGLES

De manera creixent, la nostra professio necessita traductors. Increasingly, our profession needs translators. Translators who know
Traductors que sapiguen incorporar el context del negoci en un entorn

how to incorporate the context of the business into an environment

de dades i fonts de dades de creixent complexitat| of data and sources of data of increasing complexity

)
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WEALTH or NATIONS.

James Watt
1736 Greenock
1819 Birmingham,




FIRST INDUSTRIAL REVOLUTION

WEALTH or NATIO

BY
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FOURTH
INDUSTRIAL
REVOLUTION




ESOMAR Global Advertising & Marketing Potential

Marketing
1,299,000
Adspend
598

Insights
80

* Areas have been scaled logarithmically for representation purposes PQ Media’s Global Advertising &
** This representation compares amounts; it is not a Venn diagram, i.e. Insights is not a subgroup of Adspend Marketing Revenue Forecast 2018-22.






