




The Data Revolution



9th January 2007, launch of the iPhone

What were you doing in 2007?



Source: “Thank you for being late” Thomas L. Friedman
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2007, the year the world was reshaped



Source: “Thank you for being late” Thomas L. Friedman
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Source: “Thank you for being late” Thomas L. Friedman



The Digital 
Life





Privacy

The Market Research Realm





Privacy

The New York Times
Dec. 19th 2019



The Privacy Paradox

September 2018 The Trust Paradigm

September 2019

































French consumers are less trusting, so are 
reluctant to share their data

• Trust is also comparatively low in France, 

both in the laws and regulations to protect 

against misuse, but also the data collectors. 
Actual 2019

Global

*Sharing personal information is vital and necessary in our 

digitalized and connected world
28% 15%

*Laws and regulations ensure that no misuse of:

Location data happens

Personal data happens

27%

30%

17%

23%

*I trust the services/apps/ services I use to handle my data as they 

should:

Location

personal

27%

28%

16%

25%

*Agree strongly 8-10 on 10 point scale



The global Market, 
Opinion and Social 
Research and Data 
Analytics industry is 

valued at 

$80Bn
Source: ESOMAR GMR 2019







The “Digital effect” on the insights 
industry

Source: ESOMAR GMR 2013-2019 editions





André Comte-Sponville

Paris, 1952



The willingness to 
understand people

The Ethical Behaviour



TECHNOLOGY 
IS NOT NEUTRAL



“…concerns that the creation and sharing of 
personal data profiles about people to the 
scale we’ve seen, feels disproportionate, 

intrusive and unfair, particularly when people 
are often unaware it is happening”. 

Elizabeth Denham

Information Commissioner





TENOCHTITLAN 1519
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Translators, 
the new most needed role



Adam Smith
1723 Kirkcaldy
1790 Edinburgh

James Watt
1736 Greenock
1819 Birmingham



FIRST INDUSTRIAL REVOLUTION

MIND POWER



FOURTH 
INDUSTRIAL 
REVOLUTION

+
DATA

HUMAN
CENTRICITY



Marketing
1,299,000

Adspend
598

Insights
80

* Areas have been scaled logarithmically for representation purposes
** This representation compares amounts; it is not a Venn diagram, i.e. Insights is not a subgroup of Adspend

Global Advertising & Marketing Potential

PQ Media’s Global Advertising & 
Marketing Revenue Forecast 2018-22.




